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DIGITAL AROUND THE WORLD IN 2018

KEY STATISTICAL INDICATORS FOR THE WORLD'’S INTERNET, MOBILE, AND SOCIAL MEDIA USERS

TOTAL INTERNET ACTIVE SOCIAL UNIQUE ACTIVE MOBILE
POPULATION USERS MEDIA USERS MOBILE USERS SOCIAL USERS

Wwee® o

7.593 4.021 3.196 5.135 2.958

BILLION BILLION BILLION BILLION BILLION

URBANISATION: PENETRATION: PENETRATION: PENETRATION: PENETRATION:

55% 53% 42% 68% 39%

SOURCES: POPULATION: UNITED NATIONS; U.S. CENSUS BUREAU; INTERNET: INTERNETWORLDSTATS; ITU; EUROSTAT: INTERNETLIVESTATS; CIA WORLD FACTEOOK; MIDEASTMEDIA ORG: . we
FACEBOOK: GOVERNMENT OFFICIALS: REGULATORY AUTHORITIES: REPUTABLE MEDIA: SOCIAL MEDIA AND MOBILE SOCIAL MEDIA: FACEBOOK: TENCENT: VKONTAKTE: KAKAQ: NAVER: DING: @ Hootsu | tE" are, I

TECHRASA; SIMILARWEB: KEPIOS ANALYSIS; MOBILE: GSMA INTELUGENCE; GOOGLE; ERICSSON; KEPIOS ANALYSIS. NOTE: PENETRATION FIGURES ARE FOR TOTAL POPULATION [ALL AGES).



ol FACEBOOK’S TOP COUNTRIES AND CITIES

COUNTRIES AND CITIES WITH THE LARGEST ACTIVE FACEBOOK USER BASES

2018

COUNTRIES WITH THE LARGEST NUMBER OF ACTIVE FACEBOOK USERS CITIES WITH THE LARGEST NUMBER OF ACTIVE FACEBOOK USERS

# TOP COUNTRIES USERS % TOTAL* # TOPCITIES USERS % TOTAL*
01 INDIA 250,000,000 12% 01 BANGKOK 22,000,000 1.0%
02 UNITED STATES 230,000,000 1% 02 DHAKA 20,000,000 0.9%
03 BRAZIL 130,000,000 6% 03 BEKASI 18,000,000 0.8%
O4 INDONESIA 130,000,000 6% 04 JAKARTA 16,000,000 0.7%
05 MEXICO 83,000,000 4% 05 MEXICO CITY 14,000,000 0.6%
06 PHILIPPINES 67,000,000 3% 06 QUEZON CITY 14,000,000 0.6%
07 VIETNAM 55,000,000 3% 07 |ISTANBUL 14,000,000 0.6%
08 THAILAND 51,000,000 2% 08 SAO PAULO 13,000,000 0.6%
09 TURKEY 51,000,000 2% 09 CAIRO 13,000,000 0.6%
10 UNITED KINGDOM 44,000,000 2% 10 HO CHI MINH 13,000,000 0.6%

o SOURCES: EXTRAPOLATION OF FACEBOOK DATA. JANUARY 2018 *NOTE: ™% TOTAL™ REPRESENTS THE PERCENTAGE SHARE OF TOTAL GLOBAL FACEBOOK MONTHLY ACTIVE USERS.

Hootsuite- gre.
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Higher Education needs

to go digital or go home
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The digital disruption in

= Microcredentials,
badges

Undistort

demand

e Personalized/ Create

adaptive learning
with predictive
analytics

= New competency-
and outcome-based
delivery and funding
models

e Global digital degrees
(including employer-
based training)

new value
propositions

education is pervasive.

Digital capabilities (eg,
coding, data analytics)
Online tutoring

Career counselling
Remote proctoring

Make new
Markets

Unconstrain
supply

Reimagine
business
systems

Hyperscale
platforms

= Online education and
talent platforms with
user-generated/cross-
licensing of content

Open educational
resources
Crowdsourcing
of content

Virtual delivery of
teaching/tutoring
(teaching staff,
professionals,
peers, retirees)
Coworking spaces/
innovation labs

Mobile/online
courses (MOOCs,
SPOCSs) with mix
of curriculum- and
project-based
learning
Experiential/

immersive learning
with augmented/
virtual reality



https://www.mckinsey.com/business-functions/digital-mckinsey/our-insights/enabling-seamless-lifelong-learning-journeys-the-next-frontier-of-digital-education
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Public Library: Digital Inclusion

Beyondaccess.net
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