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Design Thinking Process
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We have a We learned something. We see an We have an We have a We have
challenge How do we interpret it? opportunity. idea. prototype. implanted it.
How do we What do we How do we How do we test | | How do we
approach it? create? built it? it? Fail fast and | | refine and
learn quick evolve?




Service Design

naud “Service Design” azulansefiadiniseanuuuiangg wsiniasaudo
1

wnei NNIBANLLLYIANEN ULz AUNN TS
lAFunn9iisngfaeyuNassatAIuey 1E9nw

1NN




Uszqun19od

AauN17 ELTNT YNNI MELTANT

PAINIT M LTNT



U3eaUNI170dA3I9A DA

6 !
ATUAT MHIEIDY ‘]J?Ziﬁlsﬁuﬁ@ﬂ%ﬁﬂéﬁ?mmmﬂ%muﬁﬂLmz

a dl v = o dl = dgj 1
UTNIT %Q@?WQ@QWNWQ‘W@I@ LL@%@QWN?J?%‘V]‘LIGL@‘V]Lﬂ@?l%@"d”]\‘l

P
IRINEAN



NILUIUNITAINATA

a 4 4
L?Nﬂﬂﬂ...ﬂ’ﬂﬁ\llﬁsﬂ’]@m“ﬂ’ﬂ@

(Empathy)
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® riji%mmﬂu@uﬁnaw (User-centered Approach)
® A3NATTIATINGU (Co-creative)

o Tuailugi (Evidencing)

o TuTtluman (Sequencing)
. NATAUATU (Holistic Thinking)




Service Design Thinking

Process & Tools
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Values, philosophy  Representative users  Mapping service use  Guidance on delivery Testing service(s) to

and goals to provide based on research over time, identifying of a service across answer questions,
direction and guide  into motivations and the touchpoints in different channels for get input and/or
decision-making behaviors the user experience  staff and systems transition users

©brightspot strategy
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Digital vs Physical
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Digital Content
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Rooftop Garden

Services

@502 10003

Rooftop Garden Wuilddeivumiaiaas TCDC Aign
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Rooftop Garden - the green space of TCDC's
rooftop is designed to serve as a place of
relaxation and interaction through various activities
attendad by members and users. Rooftop Garden
is separated into two areas which are public area
and member area.
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Puri bag (2010) and Andy sneakers (2016)
made from tires, Rubber Kilfer

Expired car tyres are non-biodegradable and its
disposal process generates pollution. These
tyres became the main raw material for Rubber
Killer bags that consfitutes strength, quality,
waterproof ability and sase of deaning. In
addition to the bags, designed under the
environmental-friendly and recyclability
concepts, Rubber Killer also offers variant
products such as shoss and other rubber-based
items.
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CREATIVE SPACE
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= Change by Design
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