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Logo
Always use the full-colour IFLA Global Vision logo.  
Only use the solid-black and reverse-white colour 
versions when strict print limitations apply.

Full colour

Solid black

Reverse white

Full colour exception against turquoise only
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Free space and minimum size
The IFLA Global Vision logo should always be legible. 
There should be a minimum space around the logo that 
is free from graphic elements.

To ensure that the logo maintains legibility it should not 
be smaller than 40mm in width.

Minimum size

40mm width

Free space
use “G‘ from the IFLA Global Vision logo as a guide
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Colour
Turquoise is a distinctive colour of the IFLA Global Vision 
logo. It should be used as a primary colour across all 
corporate communications.

Yellow and grey should be used as secondary colours to 
complement your design.

Shades of Turquoise, Yellow and Grey may also be used 
in your design.

80C 5M 30Y 5K
CMYK

7710 C
Pantone coated

0R 162G 176B
RGB

#00A2B0
Web Safe

0C 30M 95Y 5K
CMYK

143 C
Pantone coated

242R 180G 0B
RGB

#F1B300
Web Safe

0C 0M 0Y 70K
CMYK

Cool Grey 9 C
Pantone coated

112R 111G 111B
RGB

#6F6F6E
Web Safe
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Primary font

Century Gothic Bold
A B C D E F G H I J K L M N O P Q R S T U V W X Y Z
a b c d e f g h i j k l m n o p q r s t u v w x y z
0 1 2 3 4 5 6 7 8 9 ! ? . , ‘ ‘ ( )

Secondary font

Franklin Gothic Book
A B C D E F G H I J K L M N O P Q R S T U V W X Y Z
a b c d e f g h i j k l m n o p q r s t u v w x y z
0 1 2 3 4 5 6 7 8 9 ! ? . , ‘ ‘ ( )

Franklin Gothic Medium
A B C D E F G H I J K L M N O P Q R S T U V W X Y Z
a b c d e f g h i j k l m n o p q r s t u v w x y z
0 1 2 3 4 5 6 7 8 9 ! ? . , ‘ ‘ ( )

Franklin Gothic Demi
A B C D E F G H I J K L M N O P Q R S T U V W X Y Z
a b c d e f g h i j k l m n o p q r s t u v w x y z
0 1 2 3 4 5 6 7 8 9 ! ? . , ‘ ‘ ( )

Fonts
The font used in the IFLA Global Vision logo is Century 
Gothic Bold. This font should be used as a primary font 
(i.e. for Titles and Headings) across all online and offline 
communications wherever possible.

For reading purposes (i.e. in articles and body text)  
the Franklin Gothic suite should be used as a  
secondary font for better legibility.
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Graphics
The “horizon“ graphic element is an extension of 
the IFLA Global Vision visual identity. It may be used 
as a secondary graphic across all online and offline 
communications.

the horizon on an A4 page

the horizon with the IFLA Global Vision hashtag  
on an A4 page

the horizon with the IFLA Global Vision hashtag on a powerpoint presentation
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Claim
The IFLA Global Vision claim, Our vision, Our future!  
is a key campaign slogan. It should be used strategically 
across all communications.
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Tone of voice
IFLA Global Vision is an exciting campaign and our tone 
of voice should reflect this.

Use we, our and us to encapsulate the inclusive style of 
IFLA Global Vision.

Be personable. Use you and your to address your 
audience directly.  

Use active verbs that engage, motivate and inspire!

You should refer to “Global Vision” only after the official 
name has been used: 
e.g. IFLA Global Vision moves to Latin America and  
the Caribbean on 11 and 12 April for the first of six 
regional workshops. This is the second phase in the 
Global Vision discussion…

Examples:

We have engaged thousands  
of library friends from all over  
the world.

Our vision, Our future! 

How can you, how can  
your country, how can  
your community contribute?
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Word choices
To highlight the collaborative Global Vision message,  
use positive adjectives and adverbs such as:

inclusive 
participative 
strong 
united 
together

Examples:

Our vision, Our future:
A strong and united library field 
powering literate, informed and 
participative societies.

Together, we are creating the 
biggest ideas store for actions.

... an inclusive, global response 
from a united library field.
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Official translations
All Global Vision publications are translated into the 
seven official IFLA languages. To maintain consistency,  
use the same translations for common phrases.

Official translations for IFLA Global Vision

English IFLA Global Vision Global Vision

French Vision Globale de l’IFLA Vision Globale

Spanish La Visión Global de la IFLA Visión Global

Arabic مُلخص تقرير رؤية الإفلا العالمية

Russian Глобальное видение ИФЛА Глобальное видение

Chinese 国际图联的全球愿景	 全球愿景

German Die globale Vision der IFLA Globale Vision

Official translations for Our vision, Our future! 

English Our vision, Our Future!

French Notre Vision, Notre Futur!

Spanish Nuestra Visión, ¡Nuestro Futuro!

Arabic !رؤيتنا ، مستقبلنا

Russian Наше видение – наше будущее!

Chinese 我们的愿景,	我们的未 来!

German Unsere Vision, Unsere Zukunft!



Questions? Feedback?
contact: 
communications@ifla.org 
ifla.org/globalvision


